Monthly Marketer Pricing Form
*Please note new link for NAP’s rate posting napower.com/GA.
[bookmark: _GoBack]Marketer Name:  North American Power and Gas		Month/Year:	June 2018
Effective Dates:   06/5/2018					Docket No.:	36550			

	
Rate Plan Type
	
Commodity Charge  (per therm)
	Interstate Capacity Charge
	Customer Service Charge
	Exit Fee for Fixed Rate Plans
	

Notes

	
Variable Rate 1-
New/Existing Customers
	$1.159
	Included in commodity charge

	$5.95
	None
	N/A

	
Variable Rate 2 – 
New/Existing Customers
	$1.254
	Included in commodity charge

	$5.95
	None
	N/A

	
Fixed Rate 1
8 months-New Customers
	$0.589
	Included in commodity charge
	$5.95 
	
$12.50 per month for each month remaining in the agreement.
	N/A

	
Fixed Rate 2
8 months-New Customers
	$0.684
	Included in commodity charge
	$5.95 
	
$12.50 per month for each month remaining in the agreement.
	N/A

	Fixed Rate 1 
12 months-New Customers

	$0.629
	Included in commodity charge
	$5.95 
	
$12.50 per month for each month remaining in the agreement.
	N/A

	Fixed Rate 2 
12 months-New Customers
	$0.724
	Included in commodity charge
	$5.95 
	
$12.50 per month for each month remaining in the agreement.
	N/A



NOTE:  Charges above do not include the Base Charges from Atlanta Gas Light Company.  For purposes of this form, the Base Charges from AGL shall include the following monthly charges:

Fixed Charges					Variable Charges (per DDDC)
Customer Charge:  		$11.00		Res-Firm Distribution Charge: 	 	$1.83
Residential Synergy Credit -$0.2625
Social Responsibility Charge	$0.1167	Franchise Recovery: 	 			$0.5336	
Meter Reading Charge:  	$0.71		*Peaking Service Charge:  			$0.94
STRIDE:			$4.54   	Environmental Response Cost Recovery:	$0.1275	
TOTAL			$16.1042	TOTAL					$3.4311
							
The Base Charge from AGL can be represented by the following formula: $16.1042 + ($3.4311 X DDDC), for June 2018.

*Peaking service charge applicable to peaking pools only.

Prices billed to a consumer on a variable rate plan shall not exceed the published price in effect at the beginning of a consumer’s billing cycle (meter reading period).  The prices billed to a consumer on a fixed rate plan shall not exceed the published price in effect at the time the consumer contracted with the marketer.  
